
6 Simple Ways to 
Turn Your “Likes” 
Into Donations



Turn your social media followers into donors with 

these expert tips and Network for Good’s simple, 

smart fundraising software.
Social media is an essential tool for your organization to build an audience, communicate your 
mission, and generate donations. 

Of course, not all social media campaigns are about raising money! Social media posts can focus 
on getting people to donate, take an action (such as volunteer, recycle at home, or sign up for your 
newsletter), or learn more. But not requesting donations on social media is a missed opportunity for 
your organization and your beneficiaries. 

Use the following tips to help you grow your social media presence and convert those loyal 
followers into loyal donors. Then, continue to grow your donor relationships using Network for 
Good’s simple, smart fundraising software.  
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1. Establish a Consistent Presence
Make it easy for people to find you on Facebook, Twitter, Instagram, and any other social media site 
by using the same name and profile picture (your logo) for each site.

On all your social media profiles, update your ‘About’ with the following information:

• A short, compelling summary of your organization’s mission

• Your location and contact information

• A link to your giving page

• In order for followers to become donors, they need to get to know your organization 
better. Give your social media followers the same experience that you provide your email 
subscribers, website visitors, and existing donors. You’ll make a more lasting impression if you 
use consistent colors, logos, images, and messages across all your channels.

Try these tactics to help your social media followers get to know your organization better:

• Use the same tone of voice across all channels (social media, email, website, direct mail, etc.). 
Is your organizational “voice” sympathetic? Energizing? Make sure that carries through your 
social media posts. 

• When you’re sharing graphics or images, try to stick to the same color scheme you use on 
your website  and emails.

• Share the same messages that you send in email through your social media posts. Not every 
email subscriber opens your emails. Not every Facebook follower will see your posts. This is 
why it’s so important to share your appeals, event invitations, examples of impact, and other 
messages through multiple channels.
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2. Create Shareable Content
Not sure what donors want to hear? Network for Good surveyed 2,000 donors to find out what 
encouraged them to give. The majority – 66% – said the number one thing a nonprofit can do to keep 
them engaged is to communicate about current work, success stories, and how donations are used.

Use this information to create posts that will drive engagement and build awareness for your 
organization. Be personable, approachable, and fun. 

Here are a couple of tips for creating more shareable content:

• Prioritize videos, even simple smartphone 
videos. Research shows that posts with 
videos generate 1200% more shares than 
text or images. And since most social media 
users watch videos on mute, add captions 
on your videos or in the body of the post.

• Use popular hashtags that will drive 
additional viewers to your posts (e.g. 
#GivingTuesday or #givingday).

And use these ideas to help you start creating 
engaging social media posts:

• Share testimonial videos from your 
followers about why they support your work.

• Create a weekly, daily or monthly post that 
recognizes donors by featuring photos of 
them, acknowledging their gifts, calling out 
their fundraising efforts, or highlighting their 
volunteer time.

• Keep your followers up-to-date on 
everything from grants and awards to press 
mentions and job postings.

• Let your followers know about upcoming 
fundraising galas, community events, 
performances, panel discussions, town 
halls, etc. and how they can purchase tickets 
online quickly and easily through your event 
ticketing page. Take plenty of pictures at 
these events and post them afterward. Let 
your followers see what they’re missing! 

• Create your own hashtags (#) for your 
organization and specific events, and 
encourage your followers to use it in 
their tweets and retweets. Planning a 
spring picnic to support animals? Try 
#picnicforpets or #picnicforpaws to tie your 
mission into your event promotion and let 
your board members, staff members, and 
guests know what the hashtag is so that they 
can use it too.

• Post photos of thank-you notes you have 
received from people who directly benefited 
from your organization’s mission.

• Be sure to add “soft” asks with a link to 
your donation page. For example, add a line 
at the end of a post that says “This was made 
possible by the generosity of supporters like 
you. To make a donation, please click here.”
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3. Thank Donors Publicly
Tap into the herd mentality. Thanking your donors will encourage others to be like them!

Take the time to acknowledge donors or fundraisers for your organization that you know would 
appreciate this special touch. Publicly acknowledging them with a photo and explanation of their 
gifts on your social media pages is a great way to show your appreciation. 

You can also do this during year-end campaigns to keep up the momentum. Your supporters will 
cheer on your progress and will hopefully be inspired to help you reach your goal. 

THE BLOC

Network for Good customer and big fan of 
our video acknowledgments tool

Saying thank you has never been easier or more fun! 

Donors love personalized thank you messages. 
Network for Good’s video acknowledgement tool 
makes it easy to create a short video to thank 
your donors. By making your acknowledgements 
memorable, your donors will be inspired to share your 
cause with their friends. 

Watch the video to see how The Bloc uses our video 
acknowledgement tool to delight donors and learn 
how you can make your own videos with Network for 
Good’s all-in-one fundraising software.
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4. Make It Easy to Take Action
Potential donors shouldn’t have to search for a way to give you a donation! If your social media 
followers choose to financially support your cause, make that easy for them. 

Regularly share links to your fundraising pages. Every post should contain a link for them to take 
further action, whether that’s to donate, learn more about a special event or initiative, or subscribe 
to your newsletter. 

THE VICTIM CENTER

Network for Good customer and avid 
social media user

The Victim Center posts on Facebook twice each 
week to share useful information about their 
cause. They’re using a hashtag #breakthecycle 
to make it easier for people interested in this 
topic to find their organization. Each post 
contains a link encouraging their followers to 
make a donation. 

And since The Victim Center is a Network for 
Good customer, any new donations they receive 
will automatically sync to their fundraising 
software, where they can track their campaign 
and quickly and easily thank their new donors 
and continue building the relationship.

Some of your social media followers might visit your homepage instead of heading directly to your 
fundraising pages. Make sure you have a donate button set up near the top of your homepage so 
that when someone visits your website for the first time, it’s immediately clear where they can go to 
give online.

Finally, keep your followers up to date on your progress when planning a fundraising campaign. For 
example, if you’re planning a campaign that includes a matching gift, you should post regular social 
media updates to keep your followers in the loop about how much has been raised so far and what’s 
still needed to complete the match by the deadline.
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5. Have a Follow-Up Strategy
Now that you’ve started to turn your followers into donors, it’s important to create a stewardship 
program for your organization. Not only will this create a sense of partnership with your donors, but 
they will feel appreciated and will most likely donate to your organization again knowing that their 
gift is making an impact. It will also help you to keep track of these donors as they evolve from new 
donors into loyal and major donors.

Most social media followers will start out as new donors, giving a single gift or small monthly 
donation. Since these donors are new to your organization, it’s essential to build trust and 
confidence by showing the impact of their gifts and engaging them on a regular basis.

         PRO TIP

It happens a lot, which is why we recommend that nonprofits 
tailor their messaging for the person receiving it. Network for 
Good’s fundraising software enables nonprofits to create custom 
filters and groups to segment their contacts based on whether 
they are active or lapsed, how much they have given, whether they 
have attended an annual event before, or myriad other reasons. 
Filters and groups can be used as mailing lists for email blasts, text 

messages, or direct mailings, creating an efficient process for nonprofits who are ready to 
personalize their communications and take their fundraising to new heights.

Have you ever received an email blast from an 
organization that didn’t feel relevant to you? 

Remember, the journey doesn’t stop 
after you receive a donation! 
Without a plan to nurture your new donors, your 

social media strategy will fall flat. Get in touch to learn 

how small nonprofits grow their good using Network 

for Good’s all-in-one fundraising software. 
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• Send an immediate, personalized thank you that 
mentions the specific project or program that the gift will 
support.

• Keep future correspondence focused on how the gift is 
used and how your organization is making an impact in 
your community.

• Include quotes, pictures, and videos from the recipients 
and beneficiaries of programs and projects.

• Create special volunteer opportunities for donors who 
want to get more involved in your organization.

• Provide opportunities to upgrade their gift level to 
monthly donor or make future contributions.

         PRO TIP

It shouldn’t be tough to gather stories of impact 
for use in your communications. Network for 
Good’s fundraising software makes this easy!

Simply set up a survey using our Forms feature 
to collect stories from your beneficiaries. You 
can offer a small token in exchange for their 
time. These first-hand examples of impact will 
be invaluable for use in your fundraising appeals, 
annual report, and donor acknowledgements! 

• Send an immediate, personalized thank 
you that mentions the specific project or 
program that the gift will support.

• Keep future correspondence focused 
on how the gift is used and how your 
organization is making an impact in your 
community.

• Include quotes, pictures, and videos from 
the recipients and beneficiaries of programs 
and projects.

• Create special volunteer opportunities for 
donors who want to get more involved in 
your organization.

• Provide opportunities to upgrade their gift 
level to monthly donor or make future 
contributions.

A great donor stewardship plan incorporates the following steps: 
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Do all of this and more
with Network for Good!

Get in touch to learn how small nonprofits 
grow their good using Network for Good’s 
all-in-one fundraising software. 

6. Build a Community
In addition to getting your social media followers to donate, you’ll also want your existing donors to 
follow you on social media. They’re already committed to your mission so you can count on them 
to share and like your posts, which can encourage potential donors to take the leap.

To get your current donors or subscribers involved on social media, try these tips:

• Include links to your social media profiles at the bottom of every email.

• Simply ask your supporters to follow you and explain that it will help you grow your impact.

• Ask your donors to spread the word about your organization’s mission and great work via their 
own social media pages.

Most importantly, you’ll want to make your social media pages feel like a community. 

Engage with your followers. Answer questions. Respond to feedback. Wish your donors a happy 
birthday. Thank volunteers by name. We all love to be acknowledged, and we often share those 
posts with friends. 

Here are a few more ways to build a community within your social media profiles:

• Reply to all tweets and messages as quickly as possible – within the hour is best.

• Stream live video from an event, town meeting, or rally.

• Hold contests or challenges – everyone who shares the post will receive a video message 
from a beneficiary of your organization. 

• Ask questions. Get your followers to tell you what kind of social media posts they like to see 
the most. 
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