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CARE OF DONORS
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❑ Be the swan

❑ Personal meetings (if they take it – don’t force), phone calls, Zoom

❑ Hand-written cards

❑ Always be engaging!

❑ Keep fundraising – DON’T stop campaigns (be wary of starting new ones)!  

❑ Share knowledge and insights about local impact



COMMUNICATIONS
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❑ Top 50 – personal meetings to ascertain their 2020 intention – helps NPO plan

❑ Reassuring tone; still helping folks like you were 30 days ago

❑ Be appreciative and grateful 

❑ Segment for more personalized interaction



EXAMPLE OF A  GOOD VALUE -DRIVEN COMMUNICATION
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Information about the Coronavirus may be very scary for children and they may not understand what is happening, why they 
don’t get to go to school anymore or whether they or someone they love will become really sick.

Children may not know how to be a part of the solution. They may feel powerless and experience anxiety and worry 
excessively about what is going to happen. This may result in your children wanting to be around you all the time or not 
wanting to leave your side. In this unpredictable time, it is important to stick to the schedule. When children know what is 
happening, they feel more stable.

The knowns above are a shared reality for each and every one of us. Our reality is that we are a community that is transitioning 
through this public health challenge.

But how do we explain this virus or public health challenge to our children? How do we help young ones to understand? Here 
is a video produced by Dr. Michelle Dickinson aka Nanogirl that was created to make the Coronavirus easy to understand. The 
video highlights strategies for helping to protect oneself and our community from the spread of this virus. There is some 
specific language about who could be most impacted by the virus and the virus creature at the very end of the video may be a 
little scary for young children, so if you are going to share this video with your children, we encourage you to watch it first.

After sharing the video with your child, talk about it together and give your child the opportunity to say how they 
feel. Using “I Statements” may help with the conversation. “I feel ____ after watching that video”. Listening to how 
your child feels, this is your starting point for the rest of the conversation. If you feel the same way, you could 
empathize with your child, such as “I feel the same way, what can we do together to reduce our ___ (state your 
child’s feeling)?” This provides the opportunity to develop a wellness plan together. Remember, not all plans will 
work so be sure to state that you are creating a wellness plan to prevent you from getting sick but not all plans are 
successful, especially when it is raining like it is and people are more likely to get colds just because of that very 
reason.

As a parent in a divorced family, this time is critical to put all your differences aside, no matter your conflict level or feelings 
towards each other. This public health challenge requires parents to put their children first and to put all their histories and 
feelings aside, even if you are only able to make this commitment today and want to see it is temporary for the sake of your 
children.

Focus on 
‘together’

Speak 
WITH, not 
to donor

Build 
VALUE of 
your NFP!



EXAMPLE OF AN ASK DURING THIS  T IME
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These are unprecedented times where we all must step up and help those in 
our community who are less able to help themselves.

This COVID-19 crisis is having a significant impact on our seniors and low-
income families who are among the most at risk, especially if they cannot 
work or live independently.

C______ C_____ is committed to keeping our community safe, to keeping 
food on the table, and to providing financial support to these families during 
this period of uncertainty, but now more than ever, we can’t do this alone.

We need your help! By donating now, you will help us keep our most 
vulnerable neighbors safe!

Your support will help save lives today!

DONATE

What NPO 
will do 

with gift

Vulnerable 
population

Support 
the 

vulnerable



RESIL IENCY OF OUR SEC TOR
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RECESSION ON THE HORIZON?
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❑ You cannot worry about what is out of your control – FED rates, fiscal stimulus, 
stock market gyrations, etc.

❑ What can you control? RELATIONSHIPS WITH DONORS

❑ Knee-jerk reactions seldom work (stop acquisition, layoff fundraising staff)

❑ Don’t say no for your donors


